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New Home Feed is available to the general builder 
public in July – less than one month from now. Sign 
up now and get one month free. Then get unlimited 
listings for starting at only $99 a month. Sign up now!

Are you a home builder 
sales and marketing pro? 
Then YOU ARE INVITED to a 
party during the Pacific 
Coast Builder Show (PCBC) 
in San Francisco on June 9th. 
Register now to attend.
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Message from the CEO
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While designing, producing, and testing 

(and testing) New Home Feed, we’ve also 

put together a fantastic board of advisors. 

The board represents a broad swath of 

our industry and includes representatives 

from home builders, seasoned real estate 

investors, and finance. We’re honored to 

introduce Jon Paulson, our board 

chairman and the man behind LoopNet. 

The board very deliberately does not 

include anyone from listing websites, 

despite several requests and investment 

offers. New Home Feed promises users 

unprecedented transparency, and it is our 

belief that having listing sites represented 

on our board could give a perception of 

bias for one site over another. 

We are very excited to take a little 

break from the computer screens 

during the Pacific Coast Builder Show 

(PCBC), running from June 9 – 11, 2010. 

For builders and the agencies who work 

with builders, we are hosting a thank 

you bash on June 9th at Thirsty Bear, in 

San Francisco. Be sure to register for an 

invitation at NewHomeFeed.com. Also 

during PCBC, some of us will be 

attending Mike Lyon’s seminar on June 

8th (“Winning in a Web 2.0 World: A 

Social Media Workshop”) and are sure 

this will be time well spent. 

This summer and fall, our team has 

partnered with Trulia to offer regional 

We’re pumped up! Where to begin? We’re one 
month from opening the floodgates and letting 
builders nationwide begin using New Home 
Feed. A beta version of  the site launched on 
April 6th and, based on preliminary feedback 
from dozens of  users, we’re ready to pull back 
the curtain. Be sure to go to newhomefeed.com 
to register for a free trial. 

builder, Sales & Market Council’s (SMC) 

free and informal training session on how 

to take advantage of all the options out 

there on the Web. Entitled, “From Click to 

Close: Tips for Selling Homes Smarter 

Online,” participants will get real-world 

tips on increasing sales online. If you are 

affiliated with a SMC, contact 

freshlistings@newhomefeed.com to 

request the seminar. 

New Home Feed is on the cusp of general 

release, and we recently crunched some 

numbers which further prove New Home 

Feed’s value. As an article in this 

newsletter explains in greater detail, 

recent HitWise and ComScore numbers 

prove unequivocally that builders must 

get their listings on a wide network of 

websites. What will be presented in the 

coming weeks is data that proves builders 

are best-served when prospects visiting 

these listing websites can click to access 

the builder website directly, rather than a 

third-party website. From the builder 

perspective, a visitor browsing on the 

builder website is not tempted by the 

listings of surrounding competitors. 

Driving traffic to the builder website and 

branding yields higher quality leads. This 

is the whole reason why we built New 

Home Feed – to bring the best quality 

prospects to our builder clients. 

See you at PCBC!

Trulia’s Tice Burke has teamed up with 

our very own marketing VP, Robert 

O’Shaughnessy, to put together an 

informal training session tentatively 

entitled: “From Click to Close: tips for 

selling homes smarter online.” The team 

will explore what is meant by having an 

“online presence” and how to get 

yourself, your brand, and your listings 

increased exposure online. Participants 

New Home Feed & Trulia

Coming Soon to 
a SMC Meeting 
Near You

get the unique, inside perspective of 

the two co-hosts and, best of all, it’s 

free. Regional builder Sales and 

Marketing Councils (SMCs) can contact 

freshlistings@newhomefeed.com to 

request the seminar.
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Visitors to blog.newhomefeed.com know 

it’s a great resource for finding timely 

and topical news and views on the real 

estate sales and marketing space (plus 

some other stuff to keep things 

interesting). Some recent highlights from 

the blog include:

Online Ad Spends Continue to Grow

In which we see that online ad spending 

rose 7.5% in Q1 2010, and in which we see 

online mobile ad spending soared up 

97% from last year. 

21 Rules of Social Media Engagement

In which we get a full list of tips on finding 

and engaging prospects online using 

social media tools

Facebook Display Ads on the Rise

In which we learned that Facebook 

served up more display ads in Q1 2010 

than any other U.S. ad publisher

Big Thanks to Mike Lyon

In which we gave props to Mike Lyon for 

hosting a tour of New Home Feed. You 

can check out the demo here: 

www.doyouconvert.com/2010/05/07/ne

whomefeed-com-goes-live/

Keep an eye on blog.newhomefeed.com 

for all sorts of valuable information that 

keeps you informed on how the web is 

being used to sell homes faster, smarter, 

and for less cash. 

Highlights from the Blog

Observations on Top Real Estate Websites

Zillow.com
7126 unique visits

(12.6%)

Move Network
14705 unique visits

(26%)

Rent.com
2907 unique visits

(5.2%)

AOL Real Estate
3283 unique visits

(5.8%)

MSN Real Estate
3717 unique visits

(6.6%)

Primedia Apartments/
Rentals Network
4142 unique visits

(7.4%)

Trulia Network
5692 unique visits

(10.10%)

Homes.com & ForRent.com
5769 unique visits

(10.24%)

Yahoo! Real Estate
5902 unique visits

(10.47%)

Apartments.com Sites
3114 unique visits

(5.5%)

The New Home Feed team has 
begun a blogger outreach 
program to get to know bloggers 
in the real estate online sales and 
marketing space. Is this you? 
We’ll be buying some ad space 
on key real estate blogs as well as 
offering blog readers exclusive 
opportunities from us and our 
partners not available anywhere 
else. Introduce yourself – email 
freshlistings@newhomefeed.com

As marketing budgets for 
the balance of 2010 are 
finalized, some findings 
revealed by the April, 2010 
ComScore Real Estate web 
traffic numbers should be 
considered.

The top ten real estate websites get over 

56 million unique visitors, accounting for a 

reach of 26.5% of home browsers.  If we 

look at the top 20 websites, we see the 

market reach expands to include 40.10% 

of browsers.  And for the top 100% of 

sites, the reach is 69.7%.  

If you view these reports month after 

month after month, it is important to note 

that even when minor fluctuations are Top 10 Referring Websites // April 2010

Blogger 
Outreach
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experts on sales and marketing in the real 

estate space. 

Contact us to learn more about how we 

can help you sell homes faster, more 

efficiently, for less money. Call 415.836.6760 

or email sales@newhomefeed.com now.

 

Sales & 
Inquiries? 
Contact Robert O’Shaughnessy

sales@newhomefeed.com

415.836.6760 

New Home Feed, powered by Graphic 

Language, is one simple solution for 

builders, brokers and agencies to:

List homes quickly and easily – on 

all the right websites

Build a customized listing network

Update and manage home listings 

from one place

Track and measure listing traffic

Compare listing performance

Get feedback and insight from 

other builders and marketers

New Home Feed easily improves ROI by 

selling homes faster. The beta version 

launches in April 2010, with a broker 

solution coming in Q3 2010. If you are 

interested in a trial as a beta user, contact 

sales@newhomefeed.com right now and 

we will get you on the list.

Multiple industry award-winning Graphic 

Language, an agency in San Francisco 

doing “everything web” for builders since 

there was an Internet, built New Home 

Feed to make our clients’ lives easier by 

freeing up valuable time wasted on 

updating listing content all over the web.  

Graphic Language’s proficiencies include 

web design and development, internet 

marketing including SEO, SEM, and email 

marketing, display advertising, ad tracking 

and reporting, and social media including 

building and managing customized blogs 

and social media campaigns. 

Keep an eye on blog.newhomefeed.com 

for news, marketing tips, as well as white 

papers and case studies from us and guest 

About New Home Feed

considered, we consistently see that 90% 

of eyeballs on the top real estate websites 

are unique to that site. Meaning that of 

the home browsers on Zillow, 90% will 

only look at only at Zillow. Of those 

browsing on only at Trulia, 90% will look at 

Trulia. Of those browsing on Realtor.com, 

90% will look only at only at Realtor.com 

If you are reading these words, you know 

that the new home search begins online. 

To sell your homes, your product must be 

in front of these home browsers as they 

actively engage in the real estate search. 

The goal of the real estate marketer is to 

reach the desired home-browsing 

audience in the most cost-effective 

manner. As we look at which websites are 

actively engaged by buyers, it becomes 

crystal clear that the benefit offered by 

many of the websites who charge a “per 

community” listing fee is not appearing 

on any one specific listing website but 

instead a network of websites. 

As marketing budgets are prepared, the 

real estate marketer should consider the 

display and listing opportunities that 

reach prospects when they are engaged 

in the new home search. New Home Feed 

accomplishes this goal. For under $500 

per month, regardless of the number of 

communities in a given region, new 

construction marketers get their listings 

on a network of websites that reach 

millions of prospects at the moment they 

are most engaged in finding the right 

new home. New Home Feed is available 

to the general public in July of 2010 and 

users who sign up now get one month 

free. Sign up now at newhomefeed.com

Observations on Top Real Estate Websites (cont’d)


