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Graphic Language released the Beta website,
www.newhomefeed.com, on April 6™. This represents
the culmination of more than a year focus-grouping,
designing, and producing a marketing tool that gets
real estate content in front of buyers while delivering
users robust reports that show exactly how to wisely

allocate marketing dollars.

Despite the exhaustion of working with so many
smart and talented people, the whole team is
exhilarated by not only the launch but the
incredibly positive feedback we've been getting
from all over the country. To our champions out
there: a big and sincere THANK YOU.

We have three trial groups beginning to use the
product, with the first group starting in April, the
second in May, and the third in June. Readers
interested in requesting a free trial should
request to do so by visiting:

www.newhomefeed.com/signup

As with any product launch, we are vigilantly
exploring opportunities to enhance the product
and to improve the value of the product for our
users. My hope is that our community will share
observations and advice on ways to improve
what we know is already a totally unique
product that cost-effectively brings potential
buyers to the home seller.
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_
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While overseeing the launch, we are also in
the process of integrating New Home Feed
with top CRM (customer relationship
management) tools popular with the home
builder community. The result will be the
ability to use the CRM not simply to manage
leads but also to bring additional prospects

to the homes.

We are extremely excited for the Pacific Coast
Builder Show (PCBC) on June 9th — June 11th.
We'll be attending Mike Lyon's sales seminar
on June 9th, walking the floor, talking to »
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message from the ceo (nty)

friends and clients. Instead of building
and working a booth, we're excited to
host a party for builders, agencies,
technology providers and partners on
June 9th. Keep an eye on

blog.newhomefeed.com for details. If

you are coming and want an invitation,
sign up on newhomefeed.com and if
there is space we'll put you on the

exclusive guest list!

As we survey the economy, indicators

CRM article coming soon

continue to point to improving consumer
confidence, increased home sales,
enhanced marketing from home builders,
and we keep hearing from our friends a
feeling of optimism. As we reassess the
assumptions made in the last decade and
move forward, its important to continue
to learn and share with each other, and
we pledge to play a role in that
conversation by sharing our knowledge
and experience. Whenever readers of this
newsletter have a subject relating to

call for issues to address

Keep an eye open for Sales & Marketing
|deas magazine this summer. The team
here is submitting an article on the role of
the CRM (customer relationship

management) in the builder web universe.

"Builder web universe,” is a pretty broad
concept so we'll narrow it a bit and discuss
the builder website, property listing
websites, social media, marketing efforts,
and how these facets of a builder web
presence are facilitated and complimented
by the CRM. Because today’s home builder
must cast a wide net to sell homes, this
article will delve into the many aspects of
the sell cycle and how each is facilitated by
the CRM.

As we write the article in the
coming weeks, we want to hear
from you. What CRM services do
you use and find valuable? How
would you like to see your CRM
facilitate your home-selling efforts?

What do you love — and what is
missing — in the CRM you are
using? And have you found any
tips you'd like to share on using
the CRM to improve your
home-selling efforts? Let us know.

Email your feedback to

home sales and marketing, please share
with me these interests and we’ll be sure
to address them in one of our white

papers, case studies or blog postings.

Happy Selling!

upcoming events:

The Pacific Coast Builder Show
(PCBC) is on San Francisco on June
9th — June 11th. The New Home Feed
team will play host to a variety of
home builders, ad agencies, builder
technology providers, and assorted
colleagues for a special happy hour
on Wednesday, June %th. If you are a
builder attending PCBC and would
like to request an invitation to this
exclusive networking event, please

sign up on www.newhomefeed.com

and we'll get you an invitation. Space
is limited so invitations are being
granted to builders on a first come,

first served basis.
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from the white
papers

New Home Feed recently published a

new white paper, From Website to Web

Presence. The white paper explores the

new home builder Internet footprint and,

drawing on the expertise from many
home builder marketing and sales
professionals, makes the case for
movement from simply having a
traditional website to complimenting a
robust website with a thoughtful,
nuanced web presence. For the article,
we tapped into the expertise of some of
the expert marketers in the home builder
space, including Carol Flammer of
mRELEVANCE, Vanessa Andrews of

Shapell Homes, Jennifer Bell of

about new home feed

Language, is one simple solution for

builders, brokers and agencies to:

P List homes quickly and easily — on

all the right websites
> Build a customized listing network

> Update and manage home listings

from one place
P Track and measure listing traffic
» Compare listing performance

P Get feedback and insight from
other builders and marketers

sales &
inquiries?

Contact Robert O'Shaughnessy

sales@newhomefeed.com
415.836.6760

S

New Home Feed easily improves ROI by
selling homes faster. The beta version
launches in April 2010, with a broker
solution coming in Q3 2010. If you are
interested in a trial as a beta user, contact

sales@newhomefeed.com right now and

we will get you on the list.

Multiple industry award-winning Graphic
Language, an agency in San Francisco
doing “everything web"” for builders since
there was an Internet, built New Home
Feed to make our clients’ lives easier by
freeing up valuable time wasted on
updating listing content all over the web.

Graphic Language’s proficiencies include

Warmington Homes, Katie Wynne of
Gunn/Jerkens, Allison Buffum of
SummerHill Homes, Tice Burke of Trulia,
and Tom Nelson of NDG
Communications, Inc. Be sure to check

out the white paper here:

web design and development, internet

marketing including SEO, SEM, and email
marketing, display advertising, ad tracking
and reporting, and social media including
building and managing customized blogs

and social media campaigns.

Keep an eye on blog.newhomefeed.com

for news, marketing tips, as well as white
papers and case studies from us and guest
experts on sales and marketing in the real

estate space.

Contact us to learn more about how we
can help you sell homes faster, more
efficiently, for less money. Call 415.836.6760

or email sales@newhomefeed.com now.

Mention this coupon
and get one month of
new home tfeed — free.

Count Me In! »



